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1. Brief introduction to Teamworks
2. What is a brand?

3. Why brand?

4. When to brand or rebrand

5. How to improve your brand



Teamworks is an experienced

DESICN and MARKETING agency.

The team consists of...

* Designers

* Marketeers

» Copywriters

* Web developers

* Project Managers



We work with private individuals and SMEs,
through to large public organisations.

Specialist knowledge of the Lifescience sector.



We work with private individuals and SMEs,
through to large public organisations.

Specialist knowledge of the Lifescience sector.

Our clients include...

- Neurosign - Magstim
- MATCH - HealthTech and Medicines KTN
- MedilLogic - DTR Medical



Just some of our services...

* Brand creation and evolution

« Website design

* Print design e.qg. brochures, reports
« Packaging

« Exhibition

« Marketing / Communications
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Methasoft

The world’s leading system for the automatic dispensing
of Methadone for substance misuse treatment providers

Methasoft TMS 2 Accreditation ; Methasoft Support

Safe Ask us about T Mon — Sat
Secure the Methasoft 6am — 8pm
Accurate training programme 0800 300 5243

Compare features between Use our calculator to see what : Frequently Asked

Methasoft systems savings you could make Questions

Sitemap | Privacy & Security | Terms & Conditions | Copyright Medilogic UK Ltd 2011. All rights reserved. | Web design by Teamworks




WHAT (S A BRAND?



A brand is a person’s emotional response.

It makes you stand out from the competition,
adds value to your offering and helps you connect
with your customers.



A brand is a person’s emotional response.

It makes you stand out from the competition,
adds value to your offering and helps you connect

with your customers.

IT IS NOT JUST A LOCO!
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PRODUCTS and SERVICES can be branded.
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Multiple elements go into creating an emotional
response from customers.



Visual identity
Logo, naming,
Employees photography,

Capability, hiring, packaging,
performance signage

Communications
Environment Website,
Express company direct mail,
values, inspiring advertising,
PR, social media

Portfolio

Culture Brand architecture,
Behaviour, product portfolio

living the values

Customer service Product design

Ethos, User-led design,
tone of voice guidelines, innovation

complaints procedure




Specific design elements help brands become
recognisable:

Colour.............. S

TYPOGraphy.....eeeeeieeeeeeeeeeeeeeeeeeeeenaee
Product




WHY BRAND?



Every business from sole trader to multinational
should - and can - work on building its brand at
every opportunity.




Are you as good as you could be?
Are you as good as you need to be?



Intelligent use of designh and marketing will
benefit your business.
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No matter what size your business, branding helps:

* Improve people’s perceptions of you

» Gain competitive advantage by standing out

« Make you look bigger / more established than
you are

e Inspire client / investor / staff confidence

e Charge a premium price

* Win and retain business



Brands can become drivers of financial value -
they become assets in their own right with market

values
-®

£11.9bn




WHEN TO BRAND
OR REBRAND



EMOTIVE REASONS

“It's Five years old"

“I've never liked it”

“It doesn't represent us”

“Our business has changed but our brand hasn't”

“We don’t have a brand”



Reasons to bite the branding bullet:

 New venture

« Seeking investment

* Ongoing NBD

e Culture change

e Diversification

« Exploring new markets
 Attending a large exhibition
 Launching a new product



HOW TO IMPROVE YOUR
BRAND




Core Ideas
What differentiates you from your competition?

Where are you going?

How will you get there?

What do you believe in?

How do you express yourself?



This analysis informs decisions on:

* Naming products and services

e |dentifying a tone of voice for all activities
 Creating a graphic style

« Applying the new brand consistently across media



BRANDING MYTHS!



* |t should be fun

* |t doesn’t have to take a long time

* |t Fits your budget

* Don’t change everything at the same time!

* No fixed right or wrong way



TOP TIPS




get your core beliefs in place
don't do everything at once
push the things you're good at
instil personality into your brand

repeatedly apply your brand in only
the ways intended



Lost in translation?




(I hope | haven't.)



Thank you.

LET'S TALK!

Tom Tribe
tom@teamworksdesign.com

www.teamworksdesign.com



